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More ATMs a must
for 2010 demand
THE 2010 Soccer World Cup is a
little more than 200 days away and
with tourism and urbanisation in SA
rapidly expanding, the require-
ments for safe and cost effective
cash dispensing points are ra p i d l y
on the rise. The World Cup is set to
attract large numbers of visitors
who will demand cash, and the big
question is: Will we be ready?

Comments Marc Sternberg, MD
of independent ATM supplier Spark
ATM Systems, “With a massive
influx of visitors expected in SA dur-
ing 2010, an accessible and secure
place to withdraw cash will
undoubtedly be a high priority, and
independent ATMs are bound to be
increasingly appreciated by both
customers and merchants.

“Traveller cheque usage has
dropped off in recent years and
those visiting South African cities
during the World Cup will require
plenty of hard cash to spend at
hotels, restaurants, bars and other
areas of entertainment.

“As the host country, we need to
ensure that we can offer this as the
majority of visitors will be from
countries where it is the norm to

find independent ATMs readily
ava i l a b l e .

There is a shortage of ATMs in
the hubs in and around 2010 sta-
diums and we are already seeing
demand, which we expect to in-
crease in the months leading up to
k i c k - o ff, ” Sternberg says.

The global reality is that con-
sumers are accustomed to finding
secure ATM points in the majority of
retail and hospitality outlets.

This ranges from small indepen-
dent pubs and convenience stores to
larger nationally franchised
retailers and hotel chains.

In the context of SA they are of
particular benefit in smaller towns
and rural locations where banking
facilities are sometimes extremely
limited.

It is Sternberg’s aim to enable
consumers from Pretoria to
Khayelitsha and further afield into
neighbouring African countries to
have immediate access to their cash
through the roll-out and ins tallation
of independent ATMs.

Over the past decade, there has
been a global increase in the
demand and use of independent

ATM systems, a service traditionally
dominated by the big banks.

Since the very first ATM was in-
stalled by Barclays Bank in London
way back in 1967, ATMs have rapidly
become part of the mainstream
banking system and are now the
most commonly accepted means to
obtain cash in most developed and
developing countries.

Internationally there are esti-
mated to be more than 1,5 -million
ATMs in use, with access points
increasing d a i l y.

This all points to the fact that
cash is still king, in spite of the
success of transaction cards and on-
line banking.

In developed countries, such as
Australia, Canada, the USA and the
UK, independent ATMs now deliver
more than 60% of cash dispensing
services in each country.

In SA, the demand has grown
rapidly through tangible benefits for
both the consumer and vendor, and
independent ATMs now represent
more than 15% of the market.

SA has a developed banking sys-
tem that is ranked eighth among
countries with a population of more

than 20-million, ahead of France
and Japan, and is destined to be-
come the Hong Kong of Africa.
There is therefore an enormous

Marc Sternberg, MD of independent ATM supplier Spark ATM Systems

potential market
for independent
ATMs throughout
SA and the rest of
the continent.

The 2010 World Cup will bring
almost a million visitors demanding
convenient, safe, and efficient access
to their cash.

Finland helps SMMEs
A NEW project funded by the Embassy
of Finland aims to support the
development of established
small-scale manufacturing businesses,
with a special focus on the handcraft
and furniture sectors.

Known as the ETU Programme (a
Finnish word meaning “bene fit”), it is a
new approach that goes beyond the
business plan and a training course
support strategies of many interven-
tions, into practical and hands-on busi-
ness development support for SMMEs
wishing to grow to a new level.

Facilitated and developed by
not-for-profit business development
organisation Zamori, the programme
will enable five to 10 promising
small-scale manufacturing businesses
to receive intensive busi-
ness and product develop-
ment, brand building and
market access support as
well as systems develop-
ment over an initial 12
month period, to be
extended to 36 months
depending on outcomes.

The intention is to
increase the viability and
competitiveness of these
South African craft and
small-scale manufacturing
businesses by both building
sustainability in the domes-
tic market, and by growing
exporting potential into
Scandinavia and beyond.

Catherine Wijnberg, MD
of Zamori, says that the
aims of the project are to
enhance the sustainability
of these small businesses,
stimulate interest in
Finland/SA trade opportu-
nities and encourage design
links between SA and
Fi n l a n d .

Programme managers
are seeking high-potential
businesses that want to
strengthen their position
domestically through
improved systems, brand-
ing and product refinement,

and also successfully penetrate
European export markets. Whilst the
aim is to accelerate economically
viable businesses, those with addi-
tional social and community benefits
are especially valued.

A national call for participation is
in progress, requiring participants to
complete a short self-assessment from
which an initial pool of applicants is
being identified. Interviews and site
visits, an entrepreneurial scorecard,
financial health and product assess-
ment will be included in the selection
process. Established small manufac-
turing businesses who wish to be con-
sidered in the next round of selection
are invited to email their details to
info@zamori302.co.za.


